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Greetings from Our President

Welcome to 2015. How fast it has arrived and | hope everyone had a safe and enjoyable
holiday season.

In This Issue
Thank you for allowing me the opportunity to serve you as club president for the upcoming
year. | will try my best to make it an exciting and interesting one. 2015 President

Greeting

| have a lot of new ideas, but | really value your ideas as this is your club. This club has be-
come a rising star in a few short years due to the efforts of its membership, but let us aim for

the heavens and beyond. 2015 Calendar

During the next 12 months, | encourage all members to think of ideas for new and interesting K4EL| Antenna
programs and activities, and of new ways to increase and maintain our membership. Let’s Ad t
recruit both new members and former members to attend our meetings and activities to see venture

if it meets their needs and expectations.
Working Special

| want to thank everyone for their dedication to helping this club grow and be recognized, Events

especially the founders and former officers.

NEW Website 2015

Let’'s have FUN! Remember, this is a hobby to be enjoyed. A hobby that we can purse new
horizons in our quest to learn, experiment, relax or educate and assist others. | hope to see

you at the next meeting. Digital Stuff “SMILE”

73’s Chuck WB4BQX
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Another
Story
Headline

Place your stories in order of their
importance. For example, your
most important story should be at
the top of the page. Less important
stories, or stories that may appeal
to a smaller portion of your audi-
ence should be lower down on the

page.

Use paragraphs often. A wall of
white text makes it hard for the
reader to skim a story and find a
way to quickly drop in and out of
your content. White space gives
the user an opening into your infor-

Second StO ry H ead I i ne mation. Don’t be afraid to leave

spaces open.

Photo Caption

Place your stories in order of their importance. For example, your most important
story should be at the top of the page. Less important stories, or stories that may T
appeal to a smaller portion of your audience should be lower down on the page.
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Use paragraphs often. A wall of white text makes it hard for the reader to skim a

story and find a way to quickly drop in and out of your content. White space gives
the user an opening into your information. Don’t be afraid to leave spaces open.

You might also designate a consistent spot on the page for lighter, or more editori-
al content. That way the reader always knows where to look for a certain type of
content.

Most successful publications include a mix of content types to satisfy a wide
range of tastes. Consider putting your most serious content on the front page, and
your lighter content inside.

Photo Caption

It's called a story for a reason

Integrate frequent headlines to announce different sections of your story. Consider
writing your content in a personal tone, in the same way you might talk to some-
one sitting across from you at a restaurant.

Include paragraph breaks often

Use paragraphs often. A wall of white text makes it hard for the reader to skim a
story and find a way to quickly drop in and out of your content. White space gives
the user an opening into your information. Don’t be afraid to leave spaces open.



Sidebar Story
Headline

Sidebars complement a
main article. Use them
when you want to keep
your main articles direct
and information packed,
but you still want to share
extra or supplementary
content.

For example, if your main
story is about your new
building plans, consider
using the sidebar to talk
about the history of the
land plot, or to tell a story
of your first encounter
with the property.
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Photo Caption

Another Story Headline

Your headline is an important part of the newsletter and should be considered

carefully.

In a few words, it should accurately represent the contents of the story and draw
readers into the story. Develop the headline before you write the story. This way,
the headline will help you keep the story focused. Examples of possible headlines
include Selling Your Home and New Office Opens Near You.

If you have to break a headline into two rows, try to find a natural break in the con-
tent. Each line should stand alone so that your readers can easily understand

what is in the story even while skimming.

Newspaper editors consider headline writing like poetry. How can you get the
reader’s attention and draw them into the story in only a few words?

Meanwhile, you don’t want to give too much away, or the reader doesn’t even
have to read the story to understand the content.



Back Cover Story Headline

Use paragraphs often. A wall of white text makes it hard for the reader to skim a
story and find a way to quickly drop in and out of your content. White space gives
the user an opening into your information. Don’t be afraid to leave spaces open.

You might also designate a consistent spot on the page for lighter, or more editori-
al content. That way the reader always knows where to look for a certain type of
content.

Most successful publications include a mix of content types to satisfy a wide
range of tastes. Consider putting your most serious content on the front page, and
your lighter content inside.

It's called a story for a reason

Integrate frequent headlines to announce different sections of your story. Consider
writing your content in a personal tone, in the same way you might talk to some-
one sitting across from you at a restaurant.

Northwind Traders brings you the world

Northwind Traders
4567 Main Street
Raleigh, NC 02134-0000

Contact Us

Give us a call for more
information about our ser-
vices and products

Northwind Traders
4567 Main Street
Raleigh, NC 02134-0000

(555) 555-0123
email@sample.com

Visit us on the web at
www.northwind.com
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